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26 DE OCTUBRE DE 2023

Florencio García Nuñez

Better Balance: 
La apuesta Plant Based de Sigma
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Brand Journey Overview

Brand StrategySegmentation & Key InsightsUnderstand the Category

Better Balance brand development has been a ~12-month journey anchored in consumer research

Process comprised of 3 major steps:

A1 A2 A3
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Nutritious and delicious for everyone
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The Green Sprint : 
From consumers to consumers

Kitchen Lab 
Madrid

Social Listening + 
Market research E-commerce Lab 

Madrid
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The Green Sprint: Feedback and improvement
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Experimentacion Food Service Retail

Product test

Validation

Scale

Nuggets
Bacon

Deshebrada
Helado

Preparados

Pollo

Atún

The Green Sprint: 
From consumers to consumers
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Our DNA: Street Marketing 

• Won 2 Best!nFoods 2024 awards for the Christmas Lotery Campaign 

(Gold for Best PR & Silver for Best Activation)

• Value Publicity Generated by the Campaign: 380k€ vs 14k€ real cost

• Award Flavour of the Year 2024 with our BB Burger de la Huerta

• Preparing Q2/2024 activation in France
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¡MUCHAS GRACIAS!
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