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Matching opportunity with Sigma’s expectations

A billion dollars (revenue]

g -',,,‘,/“'N .| Sigma launched "Better Balance" a global brand that
“‘{/”‘fl combines the best plant-based technologies and market

" L.' . insights, to meet consumers where they are on their
journey to a healthier life through a delicious experience.
Products are available in over 100 venues in Europe, U.S.

and Mexico and are expanding quickly. Learn more at

www.betterbalancefoods.com
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Brand Journey Overview
Better Balance brand development has been a ~12-month journey anchored in consumer research
Process comprised of 3 major steps:
Understand the Category m Segmentation & Key Insights Brand Strategy

Why Plant-Based Protein?

% -,
Mainstream Flexitarians Super Flexitarians

all Flexitanans. plant-base ad a8 bel
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Nutritious and delicious for everyone ALIBEIOPIAS

NUEVOS TERRITORIOS EN ALIMENTACION Y BEBIDAS

carnivoros

Health remains biggest consumer driver veganos
et vegetarianos
53% flexitarianos
IT1S HEALTHIER of global consumers b tu cuerpo
es para
35% P tOdOS
of global consumers ml
IT IS BETTER 32% t ’
FOR THE PLANET (SR carnivoros
< SN veganos
19% &
of global consumers < ol vegeta r'ano<

ﬂexutarlanos »
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The Green Sprint : AR
From consumers to consumers ST

Social Listening +

Market research Kitchen Lab

Madrid

E-commerce Lab
Madrid

VEGAN MEAT
LOVER PACK

—alimenfosdecpoio TP
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The Green Sprint: Feedback and improvement
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Insights

Ye§gie? =
gg Survey feedhack Slgma -

General
4. Would you order again? 1 Gitren
9 Producto sinngluten
Insights | missing Info about what I'm eating
@ Definitivamente lo pediria 12/ Definitely Yes En general falta info del products. No me refiero al nombre “acos” .. de qué? Qué me estoy comiendo???? Vegetales? Que proteina es? Ec.
= more options to complement dishes
Dar mas opciones de con gue complementar los platilles
@ Probablemente no lo pediria... 1 / Probably No = Temperature / cold product
Mejorar la temperatura de los alimentos (que lleguen més calientes ya que el pan se puso duro)

@ Hombre / Men

@ Mujer / Women

Probablemente lo pediria 13
Total @ / Probably Yes

@ Definitivamente no lo pediria .. 0

@ soiter@ /Single

@ Tengo Pareja / Couple
iquetas deflla
@ ramilia (con hij@s) / w. kids Overall Burger
@ turoer 2 = Hamburger need more cook time

R El perrio estd muy buena y igualmente el yakisaba. M Gnico problema fue la ham burguesa. Siema q estaris mejor st estviera cooda porgue esta muy aguada la “carne”.
* * * * 72? @ Yakisoba & Vegan Balis . = Hard to bite the hamburger, less meat flavor to the burger

© Yeope saisd Soy vegetariana y me gustan mds|as hamburguesas con menos sabor a carne, quizi un poca mis delgada la hamburguesa hublera estado mejor pg &5 complicado mordera. Las indicaciones de cima calentar funclonan m
AGE 4.12 Average Rating o  Less sauce In the burger
2 i cond ¢ Quizamence salsa.parsce demasiado recargada
@ Menos de 35 afios e
o = more sauce In the burgers
Un poco més de salsa en la hamburguass 1os tacos un poco sacas
= Texture and flabor Hamburguer
Textura y sabar de la hamburguesa

Survey feedback

~ Hotdog
|Bread of the hot dog f k
el pan del perrito estd seco para mi gusto. SU rvey eed baC
=The hot dog bread It Is very tick
El pan del hot dog es muy grueso y un poco duro.

Pizza
= Better the meat from the tacos into the pizza
Cambiaria I carne de ks pizza por ks carne de lostacos y viceverss, faltaria incluir calentamiento de la piza, por el resto todo muy bueno.

UMeatbalks
= alot of flavor Tams
Hay una especia en las albéndigas querepitepor lo demds genial. LI Corn Tortilla to the tacos
Los spicy vegges estan muy . Buena Los tacos poner de calentar las tortillas de preferencia antes de comer. Como recomendacién. Hay empresas que venden tortilas mas caseras Tortas de malz en los tacos
few amount in the dish I Missing some flavor
Ponerieuna bols mas El perrito es el mejor conseguido. Los tacos serfan el plato que mds pedirfa, pero les falta potencia. Podrian venir acompafiados por salsa mexicana.
M tohibe \more flavor to Tacos
Las bolas del yakisoba estaban algo duras. Quedaban poco integrado en &l plato. La sakhichas poco Un toque més de sabor a los tacos (¢Aadir tajin?)
= Tacos with "square" meat instead of smash meat
Creo que serfa mejor que 2 pizza llevara "carne” picada y el taco "carne "en trozos
= The meat taste it Is similar to beef, I'll try to make it different
Me han gustado especialmente los yakisoba y el perrito. La carne vegetal tiene un sabor parecido en varios platos. Intentaria hacerla un poco diferente para asegurar variedad. Revisar sabor burger.
rmation = withouth mint
A los tacos les quitarfa lamenta, mejorarfa la calidad de la salchicha, en general todo estuvo estuvo excelente

Giasn
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The Green Sprint:

ALIBEIOPIAS

From consumers to consumers o i i

Food Service Retail

Experimentacion

NUTRI-SCORE

Validation

Product test
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Our DNA: Street Marketing ALIBEIOPIAS
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Won 2 Best!nFoods 2024 awards for the Christmas Lotery Campaign
(Gold for Best PR & Silver for Best Activation)

The action: we hacked the Christmas Lottery

Last Year we hacked the most famous race in

Soas Son Ghiestra: wich: hanpans: thuihe s Value Publicity Generated by the Campaign: 380k€ vs 14k€ real cost

Christmas with excellent results, so this year we ; .

also wanted to hacked Christmas to continue the d 3 ' * Award Flavour of the Year 2024 with our BB Burger de la Huerta
“tradition” but doing something different. The )

objective was to get as much coverage as posible. . . Preparing Q2/2024 activation in France

This is what we did:

Have our HD man saying “Soy la salchicha
mas rica de Espaia” when the main prize was
announed at Teatro Real, so we could use this
content in social, with press, influencers...

We posted some posters saying “la salchicha

mas rica de Espaina vendida aqui (sold here)”
next to the main supermarkets where we sell it

b gener
Results

78 Press/Radio/TV
Reaching +24 M People!
Interview in TVE

} - 4 posts in Social reaching
T = +41 K People with no ads

8 . o oL NG -
= e -
5 it f &

7 Influencers reaching — > B N -
more than 1,8 M People / .“ ‘ o a vanguardia del foodtech
. en Espana: 20 lanzamientos
en solo dos afios

rgeneral de Better
Balance se cuela en el sorteo de

lad con “la salchicha mas rica de

better
balance ha protagoniza-

==alimenfosdespaia
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Lideres en Hot Dog con un 30% del mercado en dos afos A|_|BE'|O|Z)|AS

NUEVOS TERRITORIOS EN ALIMENTACION Y BEBIDAS

MARKET SHARE HOT DOGS PB SPAIN

=== CF VEGALIA
= AHIMSA
GERBLE

== HEURA . beﬁer
—— GARDEN GOURMET 51N 18 months h hAalAanca

—o—BETTER BALANCE

. - bb better
.a marca que mas crece en el mercado espanol balance

On pack QR survey | 261 answers 20

Penetration % What does the Brand transmit you? — I l
P8 23 P923 P10 23 P1123 P1223 P13 23 P124 P224 P3 24 Pa 24 P524 P6 24 P7 24 P8 24 bﬁbnhr:‘e
FRANKFURT |
better 1,2 T e %
17 - e
balance Internal Information | Sigma in Europe W Taste o] ] EEY ||ni
.E V. balance [ S crras 0,8 W Health and wellness “ . i
© FRANKFURT (/FRANKFURT 0.6 ‘ . “The brand transmits
o PLANT-BASED ASED @ ’ M Commitment and quality HEALTH,
a — 4 £ mconfidenceand safety  CONFIDENCE and
Ll — Sustainability TASTE"
¢How much you like better Balance
] s —— . hot dog
N Hjun-23 Mdic-23 Wjun-24
E boseer, o o'finshuitis =ALOT = NORMAL = ALITTLE
o0
0 - ’ .
g (| ERANKFURT QAE'E‘:“%FT * Category -2ptsvs 23 Most common ways of preparation
S ./ . -
° = & He‘ura (3,3) & GG (1,9). Both -0,8pts “On hot dog, with pizza
Emﬁ' . vs 23 With pasta or rice, barbecued”
e balance
better 1. ALTERNATIVA VEGETAL| T.ESPANA | TAM P13 2023 vs TAM P13 2022 | SALCHICHAS BETTER BALANCE | T. ESPANA | SOURCE OF VOLUMEN 2023

18
Internal Information | Sigma in Europe

balance

2

_.\@&,vﬁ‘“}k‘\
“ FIAB E%m e mzolimentosdespoio ’5%?2‘5;;5@2@“

Internal Information | Sigma in Europe




ORCANIZADORES

==alimentosdespana

COLABORADORES ORO

ainia [@===icz=x=- StartBEC

by AINIA

OTROS COLABORADORES

artica”  institut () Cerda




E———

PARTICIPANTES

FAMILIA inr\ bec

TORRES l \l s Ang!.llas bb be‘rl'er innovation
o (§EE] 1070 4-1 Aguinaga SW balance ‘; bosges

center

DE EXTREMADURA Gripo de ’?'}Te.,",.m‘m. en MEMBER OF BASQUE RESEARCH /"’J' DE VALENCIA
Investigacion “Nutricion & TECHNOLOGY ALLIANCE US> g o

para la Vida"
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iMUCHAS GRACIAS!
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